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INTRODUCTION



MISSION

TO CULTIVATE STUDENT ATHLETES OF 
HIGH CHARACTER WHO ARE EMPOWERED 

TO PURSUE COMPETITIVE EXCELLENCE 
IN ATHLETICS AND ACADEMICS WITHIN A 

CHRISTIAN ENVIRONMENT.
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PRIMARY IDENTITY



COLORS

WHITE WOLF GREYBLACKMAROON

#7C1335
CMYK: 20 | 100 | 40 | 35
RGB: 124 | 19 | 53

#2C2A29
CMYK: 0 | 0 | 0 | 100
RGB: 44 | 42 | 41

#FFFFFF
CMYK: 0 | 0 | 0 | 0
RGB: 255 | 255 | 255

#E8E8E8
CMYK: 8 | 6 | 6 | 0
RGB:  232 | 232 | 232
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PRIMARY LOGOTYPE

X X

X
X = 1/4 the height of SPU Logo

The protected area around the
logo ensures that no other graphic 
elements interfere with its clarity 
and integrity. 

The depth of the protected area is 
equivalent to the height of the “X”.

NOTE: Use good judgment to ensure legibility. A mark that is too 
small doesn’t serve any communicative function. There may be cases 
where it is difficult to allow the full-recommended clear space (e.g., 
a very small display ad), and your best judgment should prevail.

It is very important that designers or desktop publishers do not at-
tempt to construct the logo themselves. Do not reproduce the logo 
by scanning a previously printed version. Such “second-generation” 
art will degrade the quality of the image and may alter the scale of 
the various elements.
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The logo can be used in the color variations shown above.
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TYPOGRAPHY



PRIMARY TYPOGRAPHY

agency fb bold

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

abcdefghijklmnopqrstuvwxyz

0123456789
agency fb regular

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

abcdefghijklmnopqrstuvwxyz

0123456789

Agency FB (Bold) is the primary headline 
font for SPU athletics and may only be used 
for headers/logomarks.

Optional: If athletic uniforms are sponsored 
by “Nike”, the option to replace Agency FB 
with “Nike Bureau Font” is allowed.

Agency FB (Regular) may only be used for 
subheaders and body text and must not be 
used for logomarks.
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SECOND TYPOGRAPHY

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
abcdefghijklmnopqrstuvwxyz

0123456789

avenir next bold italic

avenir next regular

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

abcdefghijklmnopqrstuvwxyz

0123456789

Avenir Next (Bold Italic) is the secondary 
font for SPU athletics and may be used for 
subheaders and logomarks only. 

Avenir Next (Regular) may be used for body 
text, subheader and logomarks if it applies.
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SECONDARY IDENTITY



ATHLETICS

SE
ATTLE PACIFIC

LOGO LOCK-UP

X X

X
X = 1/5 the height of SPU Logo Lock-up

The protected area around the
logo ensures that no other graphic 
elements interfere with its clarity and 
integrity. 

The depth of the protected area is 
equivalent to the height of the “X”.

NOTE: Use good judgment to ensure legibility. A mark that is too 
small doesn’t serve any communicative function. There may be cases 
where it is difficult to allow the full-recommended clear space (e.g., 
a very small display ad), and your best judgment should prevail.

It is very important that designers or desktop publishers do not at-
tempt to construct the logo themselves. Do not reproduce the logo 
by scanning a previously printed version. Such “second-generation” 
art will degrade the quality of the image and may alter the scale of 
the various elements.
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ATHLETICS

SE
ATTLE PACIFIC

FALCONS

SE
ATTLE PACIFIC

NOTE: This logo lock-up is specifically for em-

broidery and apparel and should not be used 

for print and online usage. Must be Agency FB 

Bold in all caps. Black background is not a part 

of the logo lock-up.

NOTE: This logo lock-up can be used in the 

various color options available and can be used 

for multiple purposes such as printing, web, and 

apparel. 
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OPTIONAL: Remove “ATHLETICS” or “FALCONS” 

and replace with sport (e.g. “BASKETBALL”).

ROWING

SE
ATTLE PACIFIC

SOCCER

SE
ATTLE PACIFIC

BASKETBALL
SE

ATTLE PACIFIC

CROSS
COUNTRY

SE
ATTLE PACIFIC

VOLLEYBALL

SE
ATTLE PACIFIC

TRACK & FIELD

SE
ATTLE PACIFIC

Must be in all caps and in Agency FB (Bold font), 

45pt, 25 leading. Please refer to the above logo 

lockups fo usage and accuracy.

GYMNASTICS

SE
ATTLE PACIFIC

SECONDARY IDENTITY | 14

ATHLETIC
TRAINING

SE
ATTLE PACIFIC



WORDMARK

ATHLETICS

X X

X
X = 1/2 the height of SPU wordmark

The protected area around the 
logo ensures that no other graphic 
elements interfere with its clarity
and integrity. 

The depth of the protected area is 
equivalent to the height of the “X”.

NOTE: Use good judgment to ensure legibility. A mark that is too 
small doesn’t serve any communicative function. There may be cases 
where it is difficult to allow the full-recommended clear space (e.g., 
a very small display ad), and your best judgment should prevail.

It is very important that designers or desktop publishers do not at-
tempt to construct the logo themselves. Do not reproduce the logo 
by scanning a previously printed version. Such “second-generation” 
art will degrade the quality of the image and may alter the scale of 
the various elements.
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black white

grey maroon

Must use colored border around the wordmark if 

applied to grey or white backgrounds to ensure 

visibility. If applied to black or maroon background, 

you do not need the colored border.

NOTE: The logo can be used in the color 

variations shown above.

Outlines are mandatory for grey and white 

wordmark and must not hinder the ability to 

view wordmark nor match the same color of the 

wordmark. Use good judgement when deciding 

secondary outline colors.
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FALCONS ATHLETICS

OPTIONAL: “FALCONS” or “ATHLETICS” may be 

added below the wordmark.

Must be in all caps and in “AVENIR NEXT” font. 

Please refer to the above logo lockups for usage 

and accuracy.

WORDMARK LOCK-UPS
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BASKETBALL

S O C C E R

R O W I N G

VOLLEYBALL

CROSS COUNTRY

TRACK & FIELD

OPTIONAL: Team sport may be added below the 

wordmark (e.g. “BASKETBALL”).

Must be in all caps and in “AVENIR NEXT” font. 

Please refer to the above logo lockups for usage 

and accuracy.

GYMNASTICS
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ATHLETIC TRAINING



LETTERHEAD

F A L C O N S
S E A T T L E  P A C I F I C  U N I V E R S I T Y

NOTE: This letterhead logo-lockup is only for print use
and otherwise should not be used for online usage.

NOTE: Use good judgment to ensure legibility. A mark that is too 
small doesn’t serve any communicative function. There may be cases 
where it is difficult to allow the full-recommended clear space (e.g., 
a very small display ad), and your best judgment should prevail.

It is very important that designers or desktop publishers do not at-
tempt to construct the logo themselves. Do not reproduce the logo 
by scanning a previously printed version. Such “second-generation” 
art will degrade the quality of the image and may alter the scale of 
the various elements.
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BRAND APPLICATION



INCORRECT USAGE

1. At no time should 

anything (other logos, 

type, etc.) be placed over 

the identity elements.

2. Identity elements 

should not be used as a 

repeat in closed patterns.

3. Identity elements 

should not be modified, 

stretched or distorted in 

any way.

4. Do not crop the identi-

ty elements in any way.

5. Identity elements 

should not be used in 

any other color other 

than those specifically 

called out in this manual. 

Some color variations are 

acceptable for consumer 

products.

6. Identity elements 

should not be used 

as an outline.
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TRADEMARKS & LICENSING

The Seattle Pacific University has delegated the responsibility for this program 
to the Department of Athletics. A formal licensing program has been 
established to oversee University control of its identity, facilitate the process 
of securing authorization for legitimate third party uses, and to ensure that 
the University receives legitimate compensation from the promotional use of 
the marks.

Jackson Stava
Athletic Director

stavaj@spu.edu

(206) 281-2175

Amy Foster
Assistant Athletic Director for Business 

flikka@spu.edu

(206) 281-2479

CONTACT INFORMATION


